
The strongest POS solution based on the best financial management system. 
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Next generation POS solution 
empowers the sales assistants in 
making easy and friction-free sales. 
It is a tool that puts customer 
experience first.

Today, brick-and-mortar stores do not 
just serve as a simple point of purchase.  
A store is now a point of inspiration. It 
is a testing lab, a helpdesk, and a site 
for orders and returns. The store of the 
future does not add complexity to the 
shopping experience – it removes it. In the 
end, a next generation store will improve 
customer satisfaction and drive sales.

NP Retail – a future-proof solution
Save resources and become more efficient 
by linking the POS system with an ERP 
system. NaviPartner’s POS system, NP 
Retail, is integrated to Microsoft Dynamics 
365 Business Central – an ERP system, that 
unifies your business. 

With NP Retail you get a complete system 
with unlimited opportunities for adding 
more brick-and-mortar stores, databases, 
companies or web stores in harmony 
with your growth. As a retailer it lays the 
groundwork for your future growth and 
cost savings.

Are you interested in experiencing how 
the Point-of-Sale system, NP Retail, can 
transform your business? 

Scan the QR code and get a  
free trial of NP Retail. 

Make your customers happy
Streamline your business by 

utilizing technology to offer the 
best possible customer experience.

Always updated inventory
Sold products are subtracted 

from your inventory as the POS is 
integrated with your ERP system.

Develop your business
We host and support POS system 

for you to focus on developing 
your business.

• Optimal customer experience
• Automatic bookkeeping
• Control of inventory level
• Overview of the business
• Ready for the future abroad. 

Next generation Point-of-Sale system

Future-proof POS system
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Avoid dublications

With the POS system, NP Retail, you only 
have to work in one system whether your 
work involves serving customers, financial 
management, accounting, order handling, 
sales, stock management or statistics. 
Everything is carried out in Dynamics 365 
Business Central.  

Ready for the future

You will get one system, one business
partner, one phone number, but have
unlimited opportunities, if you wish to add
additional accounts or brick-and-mortar 
stores in the future. With this Point og 
Sale solution, you have the foundation for 
growth that will save you money in the 
long run.

Access 24 / 7

You always have access to your business 
data in NP Retail and Dynamics 365 
Business Central no matter if you are in 
the store, at home or in a holiday cottage 
– as long as you have internet access. This 
gives you the opportunity to work from 
the exact location you desire. 

Constant development

NaviPartner’s Development Center 
continuously carries out new projects 
to ensure that our solutions are at the 
forefront with the requirements and 
expectations of the market. In other 
words, we can offer retailers some of the 
best tools available to run a healthy and 
modern business. 

Go omnichannel

Omnichannel retailers can choose to 
expand their POS solution with an 
e-commerce solution. NP Retail is 
integrated into Business Central with the 
result that the retailer only has to work in 
one system and can provide customers 
with a seamless shopping experience. 

Extensive experience

With more than 20 years of experience  
in developing IT solutions for the retailing 
industry, NaviPartner has acquired unique 
skills in delivering complete retail solutions. 

On the following pages, you can read 
more about the features in NP Retail and 
the benefits they give retailers.

A retail solution built for digital transformation
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Build a great customer experience 
It is no secret that many brick-and-
mortar stores have issues competing 
with the rising threat from 
e-commerce sites. How can brick-
and-mortar stores truly differentiate 
themselves? 

As a brick-and-mortar store, it can 
be challenging to keep up with the 
growing threat from e-commerce sites. 
With more and more people owning a 
smartphone, the shift towards mobile 
and online purchasing will only increase.
One of the keys to success as a brick-

and-mortar store is building a great 
customer experience. This is on the 
agenda of e-commerce stores as well, 
as they are opening brick-and-mortar 
stores to meet the need for customer 
experience.

Go the extra mile
A way for brick-and-mortar stores to 
improve customer experience in the 
store is by offering an extra service. 
Great customer service is a big part of 
the overall customer experience, when 
customers visit your store. 

Invest in your customer experience
A great customer experince meets the 
customers’ needs and make them want 
to revisit the store. 

Retailers who successfully implement a 
customer experience strategy achieve 
higher customer satisfaction and 
increased revenue. 

On the next two pages we give you 
three ways on how you meet the 
expectations of the customers and 
thereby increase your revenue. 

Digital Sales 
Assistant in the 
fitting room

 
Build a great customer experience by 
offering digital sales assistance directly 
from the fitting room.  

A way for brick-and-mortar stores to 
improve customer experience in the store 
is by offering an extra in-store service.

Imagine a customer trying on a piece of 
clothing in the fitting room. As a sales 
assistant, you want to be helpful, but 
not be too intrusive when offering your 
assistance in the fitting rooms. Exactly 
this dilemma can be avoided with new 
technology.

Receive notifications and offer help 
straight away
NaviPartner’s Digital Sales Assistant gives 
your customers the opportunity to request 
for assistant through a tablet installed in 
the fitting room. If the customer needs 
help, she can send a notificaion to the 
sales assistant’s mobile device. 

When receiving the notification, the sales 
assistant can quickly let the customers 
know, that help is on the way. 

In this way, the customer avoids getting 
dressed to get another size or colour, 
and all the information the sales assistant 
needs is found in the notification.

Scan the QR code to watch a video.
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Request sales 
assistance and 
be flexible

 
Utilize technology and be helpful at 
locations where your customers are 
situated in the store. Here, you can 
offer the extra service without the  
long waiting time. 

As a storeowner, would you like to  
ensure, that your customers get the 
needed assistance fast – even though 
all your sales assistants are busy 
helping other customers? In this case, 
NaviPartner’s Request Assistance can  
be of help.  

 
With tablets installed on strategically 
chosen locations in the store, customers 
are able to request assistance directly on 
the screen with a video connection. 
 
In this way, the customers can be 
connected to qualified personnel and be 
sure about the rightness of the product 
that is brought home.

MPOS – the mobile POS system

Equip your staff with a mobile POS 
and offer your customers a consumer-
friendly and tailored solution for their 
life on the move. 

An mPOS system will strengthen your staff 
and increase flexibility for the customer 
and the sales assistants in the store. The 
staff will have the opportunity to be on 
the customers’ side from the moment they 
enter the store to a potential sale, as the 
staff is released from the counter.

Avoid long lines
With a mobile POS, you make sure that 
your customers save time when purchasing 
items as they avoid waiting in lines.

When offering the customer a fast 
and great customer service, the customers 
will be more inclined to return to the 
same store, in which they had a good 
experience.

Access inventory anywhere in the store
Customers today are requiring great 
customer experiences when they visit 
brick-and-mortar stores. A way to improve 
customer service is by accessing the 
inventory on the mobile device at any time 
and any place. If the size or model is not in 
stock, the staff has the opportunity to put 
in an order and get the item sent to the 
store or the customer’s home address.

This results in a better a more personal 
customer service when the customers visit 
the brick-and-mortar stores. At the same 
time, the staff will have all the prerequisites 
to act as a personal shopper.

Receive all kinds of payments
You are able to receive all kinds of 
payments everywhere in the store. The 
integration with Adyen supports all 
popular payment methods and payments 
around the world.

See a video of a sale in the mPOS. 

Scan to see a video of 
Request Assistance. 

Ask me
Call mePaint

Call meTools

Call meBuilding 
materials
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Increase your revenue with a Wallet loyalty program
Most consumers are into loyalty 
programs – especially if you can draw 
attention to the many benefits they get 
for their loyalty.

To make sure your customers are loyal to 
your loyalty program, the user experience 
should be your main focus. This means that 
information on points and coupons should 
be available, points be easy to convert to
amounts, and lastly, members should be 
reminded of their current balance.

Integrate loyalty cards and coupons 
With Loyalty Wallet, it is possible for your 
customers to have their loyalty card and 
coupons with them at all times, as they are 
stored on their smartphone Wallet. From 
there, it is easy to access points and loyalty 
program. 

After buying an item or service, the 
members will receive a notification on their 
smartphones with updated points or newly 
added coupons.

Analyze consumer behaviour
As the membership is connected to the 
specific purchases, you are able to analyze 
the customer behaviour. It gives you the 
opportunity to make targeted campaigns
and increase customer loyalty and revenue.

How it works
• The sales assistant creates the member
• The new member receives a text message 

or email with a link to the loyalty card
• The staff scans the cards, points are 

updated, and the customer receives a 
notification

• The POS system generates a coupon that 
is used on the specific purchase.

Do you want to move your retail 
business to the next level without 
having to replace all the existing IT 
solutions? With Dynamics NAV or 
Business Central at hand, you can 
upgrade your POS system without 
having to replace the entire ERP 
system. 

New IT projects can seem everlasting 
and comprehensive. However, as a 
store owner, it is worth considering how 
new technology and functionalities can 
create additional value for the business 
and your customers. One of the key 
areas in a retail business is the Point-of 
Sale-system.

Avoid replacing your existing ERP 
system with NP HQ Connector. HQ 
Connector is a modul, that makes it 
possible for retailers to get the full 
functionality from the POS system, NP 
Retail, without having to replace the 
existing Dynamics ERP installation.

HQ Connector’s advantages
• Replace your existing POS system  

and keep your ERP installation
• Transfer transactions and master  

data, realtime or batched
• The solution uses standard  

Dynamics webservices
• Supports multiple companie  

and databases.

Do you already use Dynamics NAV or Business Central? 

Scan and watch a video. 
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With Mixed Reality you can optimize 
your warehouse management processes 
and improve customer experience. 
Combine the real world with the virtual 
world by visualizing essential product 
information and stock in real time.

Utilize the technology and save time
Mixed Reality is a scanning solution 
that adds elements of virtual icons and 
animations through the lens of a mobile 
camera. Here you can display graphics or 
other virtual content on the mobile screen, 
whenever one or several barcodes are 
scanned.

Create a good customer experience 
Today, customers expect to be fed with 
essential information before buying
an item – and preferably without too 
much waiting time. Equipped with a 
mobile device, sales assistants have all the 
essential information at hand. The device 
gives them the opportunity to check the 
stock of a specific item and suggest other 
items in that size or colour.

Optimize warehouse management
The future of retail includes a supply chain 
with a strong infrastructure. By using 
Mixed Reality in the warehouse, retailers 
ensure that all items are registered with 
the correct price and location. Additionally, 
you get information on stock and the 
specific products by scanning several 
barcodes at once. This means that you 
can retire the manual scanner at inventory 
counts and product deliveries.

Scan and watch a video.

Create the store of the future with Mixed Reality

Efficient stock taking with RFID
Most retailers know the importance 
of efficient inventory management 
processes and stock staking. RFID 
technology is here to stay.

Do you have the proper systems in place 
to ensure you do not have any items in the  
backroom that should be sold in the store? 

With an RFID device, you can quickly scan 
the inventory and the store without having 
to scan every single barcode. Here you 
can locate a specific item or see how many 
jackets you have left. In this way, RFID 
technology helps you keep track of your 
store and your inventory level. 

Stock taking is usually associated with long 
hours and manual scanning or counting. 
With RFID, you can count all items in the 
warehouse and in your store in less than 30 
minutes. You just need to take a short walk 
around the store and backroom to have all 
items registered on the device.  

Scan and watch a video of RFID.
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Sell more with strong sales tools  
and make good purchases

Efficient sales tools

• Automatic campaigns. Set up planned 
campaigns to run automatically with a 
preset period and a discounted amount 
or a certain percentage discount.

• Discounts. Add discounts based on 
volume, product category, customer 
type, pricing rules and more.

• VAT and taxes. Easily adjust VAT and 
taxes using the store’s address or for 
each product.

• Multiple payment options. Receive 
payment by cash, debit cards, foreign 
exchange, gift cards, loyalty cards or 
contactless payments.

POS system for all devices
 
• A solution for the entire business. Make 

customer search, create repair orders 
and get daily sales reports everywhere 
on the sales floor.

• Instant knowledge of products. See 
product cards with photo and check 
availability without leaving the customer.

• Payment without wire or paper. Receive 
payment via mobile terminal or smart 
phone and email the invoice or print it.

• Customized user-interface. POS runs in 
a webbrowser with responsive design 
for PC, tablet and smartphone. User 
interface can be adapted.

“We chose NaviPartner because of NP Retail,  
that meets all our requirements when it comes to retail. 
At the same time, we run the solution on a cloud platform 
and it provides us with a feeling of safety that we know we 
will never miss a sale due to system crashes.”
Frank Kipper Jensen, CTO, Sport 24

POS hardware packages

• Hardware as standard packages. 
Choose between packages with all the 
retailer needs for POS on mobile devices 
or touch PCs.

• Tailored hardware packages. We also 
offer a range of alternative hardware for 
tailored hardware packages.

Make good deals
 
• Overview of purchases. Order new 

items and follow their journey from the 
vendor to the sales floor.

• Have the right items. Mark the number 
of items that must be in stock to be sure 
to always have bestsellers in stock.

• Keep track of orders, shipments and 
suppliers. Make everyday tasks easier 
by using a master checkout to combine 
purchases, transfers and orders.

• Get advantageous prices from 
suppliers. Combine purchase orders and 
get better prices from suppliers

• Less time spent on handling purchase 
orders. Add items from several suppliers 
in purchase orders.

• Inventory Control. See orders that are 
created, ordered, shipped and received.

• Meet customer inquiries. Add special 
orders directly to purchase orders.
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Get a 360 degree overview  
and save resources on data entry

Powerful chain store solution

Financial Management

• State of the art Financial Management. 
Business Central is optimized for all 
routines associated with accounts, 
budgets and postings.

• Overview with Business Intelligence. 
See if the business reaches the set goals 
and where profitability can be improved.

• Always access. As the solution is in the 
cloud, users can always see updated 
data, regardless of being in the office, 
the store or on the go.

• Automated financial transactions. 
Forget about having to manually import 
and export data – the process takes place 
automatically, so the retailer can save 
resources on putting data into a financial 
management system . 

• Save time on product variations. Make 
product variations such as size, color 
and material in an easy setup.

• Automatic replenishment. Set a level 
for replenishment of products, so the 
manager is asked to replenish when the 
level set for reordering is reached.

• Always updated inventory. All 
inventory management processes can 
be performed using handheld scanners 
for bar codes. Sales staff has updated 
access to stock availability via POS.

• Follow each product. Track a product’s 
serial number as it moves through the 
system, right from purchase order to 
invoice, repair booking or transfer to a 
virtual storage.

Inventory Management Automatic bookkeeping

• POS integrated with ERP. The solution 
is built on Microsoft Dynamics 365 
Business Central, so retailers avoid 
duplication of data and save time, as all 
transactions are posted automatically 
according to retailers’ preferences.

• Save resources on bookkeeping. 
Retailers reduce the time they use 
on importing and exporting data. All 
transactions are automatically posted in 
the ERP system so resources for entering 
data are saved.

• Everything is stored in one database. 
To connect the POS system with the 
ERP means that all sales data such 
as revenue and VAT are recorded 
automatically.

• Overview of all stores. Easily keep track 
of many different stores as sales data is 
posted automatically for each store. 

• Reporting from different locations.
Managing data is done with a user-
friendly dashboard that gives a clear 
overview. Data is collected across 
locations, to be analyzed and organized 
per store with regards to sales, average 
selling price and number of customers.

• Gain an overview of the entire 
business. Track trends, see previous 
year’s revenue and compare goals with 
results to gain a full overview of how the 
business is performing. Set goals and 
evaluate with your business insights.  

• Always access to the most important 
data. The solution is a cloud-based 
service, so the retailer has access to his 
or her business data anytime, anywhere.
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• Reach out. Make customer profiles 
with contact information, product 
preferences and see customer purchase 
history. Segment customers and use the 
available information to target offers to 
the segments.

• Promote bestsellers. Create custom 
buttons on POS for bestsellers and make 
payment quicker and more efficient.

• Be welcoming. Make special offers, 
offer installment and give customers 
the opportunity to use their preferred 
payment method. It saves time and 
gives customers a flexible experience 
that makes them return.

• Build customer loyalty. Sell and redeem 
gift cards in all stores and web store.

• Business’ development and progress 
are always available. The retailer 
controls how detailed the reports is.

• Share information simply and easily. 
Transfer graphs and charts from 
dashboards and share them easily with 
employees.

• Control of demand. Have a clear idea 
of which bestsellers are expected to 
be sold out and handle the demand 
through available statistics. By means of 
the statistics panels see which products 
are bestsellers, which stores sell the best 
and see earnings to costs.

• Clear overview of the business. Get a 
clear overview of all stores or zoom in 
on a specific area or one specific store.

Get closer to the customers

Analyze and target

• Knowing instead of believing. Shop 
owners can learn everything there is to 
know about his or her business. How 
many items sold, total sales in a given 
period, average turnover in an hour, net 
earnings per hour and so on.

• Lead and inspire sales staff through 
knowledge. Store owners can follow 
employee development, progress in 
terms of sales and analyze into details 
data about each person’s sales statistics. 

• Analyze the store’s sales performance.
Built-in dashboards give views of sales 
statistics for any time period. The retailer 
can quickly see changes over time in 
terms of sales, revenues, net earnings 
and much more. 

Advanced reportsSuperb customer service

“When we bought the Skousen chain, it all went  
very fast. NaviPartner had less than a week to  
create infrastructure, do POS setup in 40 stores and 
train our employees. 

They worked hard from Wednesday evening and 
were finished Monday morning when all of our stores 
opened as planned. They delivered extraordinary 
service and we knew right from the start that we had 
found the perfect partner.”

Ib Nørholm, bestyrelsesformand, WhiteAway og Skousen
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Ready for growth and for the future

Fully scalable solution

• Flexible solution. For a busy period 
or for a pop-up store add more users 
to the system and remove them again 
when they are not needed anymore.

• Ready for future growth. Add more 
stores or a web store to the solution, if 
the business is to be expanded.

Go beyond national borders

• Supports international retail chains.
The solution can handle virtually all 
languages and currencies. 

• International payment solution. 
Integrated with Adyen to support 
all popular payment methods and 
payments around the world.

Expand online

• Define the store brand with modifiable 
templates for an omnichannel 
experience. Create the essence of the 
store in an online universe where colors, 
fonts, content, language, and how the 
payment process is to take place can be 
determined by retailer.

• Reach the customers where they are. 
With an omnichannel solution you get 

the most effective way of reaching out 
to potential customers, whether they 
choose to just look around in the store 
before buying the item online – or the 
other way around.

• Give customers the same experience 
online as offline. Preserve and maintain 
a consistent brand across all channels 
whether it’s online or in the store.

Chain stores

• See what is in stock in each store. Keep 
track of stock levels in all stores and get 
an updated access to status information. 

• Send, track and receive inventory 
transfers between stores. With labels 
that apply throughout the retail chain, 
goods can be transferred between 
stores without having to be relabelled.

• Gift cards can be redeemed in all stores 
– also online. Issue gift cards both in 
physical locations and on web store. Gift 
cards can be cashed both in the online 
and the brick-and-mortar stores.

• Easy return of goods. Allow customers 
to an easy return of items in all stores 
without having to use a lot of time and 
energy on tracking the initial sale.
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About us
NaviPartner’s business areas include 
retail solutions for physical stores, 
web stores and ticket solutions. Our 
solutions include more than 1,500 
business systems. 

We are more than 90+ employees in 
Copenhagen and Mauritius.


